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JAY CONRAD LEVINSON =
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09:15 - 09:45 Registration

09:45 - 10:00 Event Opening

10:00 - 11:30 Session 1:
Guerrilla Marketing

2 Guerrilla vs. Traditional Marketing
¢ The neverending process of good
marketing
e Commitment - Key to a successful
Guerrilla marketing strategy
e 22 differences between traditional
and Guerrilla marketing

2 The top 20 Weapons of Guerrilla

Marketing

¢ The world's most successful &
innovative marketing tactics

¢ How to translate “weapons” into
action

¢ How to use big events (e.g. trade
fairs) for your Guerrilla Marketing
campaign

<> Memes: The Newest and Most
Potent Marketing Weapons
e 7 characteristics of your meme
¢ The best-known American memes
of the 20th Century & prominent
European examples

2 The scientific aspects behind
Guerrilla Marketing
¢ Research results show that Guerrilla
Marketing is not a matter of chance
¢ Why do people purchase?

2 12 personality characteristics of
Guerrillas
¢ What do you need for success?
¢ Making the best use of what you
have for developing a spectacular
marketing attack

11:30- 12:00 Coffee Break

12:00 - 13:00 Session 2: OUerrilla Secrets

2 The monumental secrets of Guerrilla Marketing
* 20 unknown ways in which your marketing comes alive
e Increase your profits substantially by using your resources in a sustainable way

2 Guerrilla Truths about Online Marketing
* 10 tactics you need to include in your online strategy and presence
» Guerrilla Marketing applied to Social Networks (Twitter, Facebook, MySpace etc.)
¢ Involving potential customers into your campaigns

2 Success with a Guerrilla Marketing Attack
* 10 Action steps
* Creating a seven sentence marketing plan & calendar

< Saving money with Guerrilla Marketing in the 21st Century
¢ The most economical ways to increase your customer base
* How do you measure the success of your campaign?
e |s Guerrilla Marketing a substitution or complementary to other marketing
strategies & tools?

2 Moral & ethical boundaries to Guerrilla Marketing
13:00 - 14:15 Lunch

14:15- 15:30 Session 3: Guerrilla Selling

< Differences to traditional selling
2 How Guerrilla selling is more science than guesswork?
e What Guerrillas know that people really buy
2 The monumental secrets of Guerrilla selling
2 The guerrilla mind map
2 The guerrilla salesperson:
* Do’s & Don'ts
e Creating emotion
e Heavy artillery for sales guerrillas

15:30 - 15:45: Questions & Answers, Closing
15:45 - 16:00 Coffee Break

16:00 - 17:00 Round Table Discussion: ]
Legal & ethical aspects to Guerrilla Marketing

e Data Privacy
* Avoiding unfair competition
e Liability — indemnity claim

Members of the Round Table:

dr. Pocsik Ilona, Wolf Gabor, Small Adelegated leader A delegated leader of

chairman, International = =0 Enterprise Marketing of the Hungarian the Hungarian Direkt

Advertising = Expert, Marketing Marketing Marketing Association
Association y Commando Association

COURTYARD BY MARRIOTT BUDAPEST CITY CENTER



JAY CONRAD LEVINSON = GUERRILLA MARKETING = COURTYARD BY MARRIOTT BUDAPEST CITY CENTER
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LEVINSON

. .| was teaching at the extension division of the University of California in Berkeley
Jay Levinson, known and my students turned out to be the same people who founded and built Microsoft,
everywnere as The Fat_her Apple, Intel and Jacuzzi, to name just the star-studded ones. My selling points
URHLUERLEGTLES  are conciseness, a healthy dose of reality, actionable information where
UL THELIEL S members of the audience move far beyond theory and into the real world.
EICETERNENRIRUCERTIGES My style of speaking is light-hearted but hardnosed.”

His 58 books have sold over - : s .
20 million copies Shbn . Jay Conrad Levinson was born in Detroit, raised in Chicago, graduated from the University

appear in 62 langua es of Colorado. His studies in psychology led him to advertising agencies, including a
They're required rea ind Directorship at Leo Burnett in London. Jay created and taught guerrilla marketing for
in many MBA programs ten years at the extension division of the University of California in Berkeley.

WU!'ld\_Nide- But Ja :S Today, Guerrilla Marketing is most powerful brand in the history of marketing; listed
greatest glft IS probahly 1 among the 100 best business books ever written, a popular website at www.gmarketing.
SEELC LA CRERTTAS  com, and powers The Guerrilla Marketing Association — a support system for small

and able to inform and VT
inspire an audience at the
same time.

There is no better person anywhere able to tell you what you ought to
know about Guerrilla Marketing than the Father of Guerrilla Marketing.

BE PART OF OUR MARKETING CAMPAIGN! (DM LETTERS, LOGO, ADVERTISING, PRINTED BROCHURES)
EXTEND YOUR NETWORK CAPITAL AT THE EVENT! (POSITIONING, POSTERS, EXHIBITION ..)

a room full of critical to your business. ..
Use some of the guerrilla marketing weapons this Serir Stes onoger
S hip & Exhibiti
event to reach =R Tgé?:§:r25£7322, 06-703/703-5274

E-mail: beata.batta@iir-hungary.hu
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< JAY CONRAD LEVINSON
14 June 2010
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www.iir-hungary.hu ¢ 06-1/459-7301 ¢ levinson@iir-hungary.hu ¢ 1138 Budapest, Vaci ut 187.

Registration fee & before 15/03/2010 before 14/04/2010 after 15/04/2010

Q Yes. | will participate at the conference (14 /06 / 2010) 169 000 HUF-+VAT 209 000 HUF+VAT 259 000 HUF+VAT

IO i e L T (st (e 149 000 HUF-+VAT 169 000 HUF-+VAT 199 000 HUF-+VAT
Price for Hungarian Direkt Marketing Association Members

WOULD YOU LIKE TO HAVE YOUR OWN COMPANY-TABLE?

Let’s have an incentive meeting at Levinson’s presentation!
Motivate your colleagues with participation on this exclusive event!

Register

{1

company table with your colleagues / partners
table flag with your company logo or other element of your brand communication get and
Jay Conrad LEVINSON answers Your pre-collected questions first, in his Q%A session a Company table

With yo;lr company
Request your offer now on or send e-mail to lag!

ANY QUESTION

We il cofi eceipofYurregisao by mal and enclosean nvoce. The e issupposed o betanstered i (o th conerence

hereby bank account number and ame o all Erlran muns  CUstomer relations:  Tiinde Takacs +36-1/459-7300
if the payment has been effected 3 working days before the conference. The transfer effected within 2 weeks before the conference shall . Py

be certified at the registration on the day of the conference with a note of the payment order. In case of delay in payment the participant Concept- Eszter Sover +36'1 / 459'731 0
shall reimburse any costs of debit charge and collection of payment. We maintain the right of changing the programme or the location, . . P

Cancellation: Possible only in a written form. Those cancelling participation 2 weeks ahead of the event shall pay costs of administration Marketlng N Eniké Tick +36-1/459-7321

of HUF 20.000 + VAT, those withdrawing within 2 weeks before the conference HUF 40.000 +VAT. In case the cancellation arrives within

2¢a Sponsorship: Beata Batta +36-1/459-7322
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